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Why is TikTok Advertising Important? 
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Social Platforms - TikTok
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TikTok Advertising - Targeting Options
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● State or DMA

● Target users based on the 
videos they're interested in.

Location

Interests

● 13-17, 18-24, 25-34, 35-44, 45-54, 55+

Age Ranges

● Target users based on how 
they've interacted with videos.

Behaviors

● Male or Female
Genders



TikTok Advertising - Ad Requirements

Video creative + logo + company 
name + description

Ad Composition
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.mp4 or mov up to 60 
seconds

File Type

9:16, 1:1, or 16:9
Aspect Ratio

For Descriptions | 1-100 characters

For Company Name | 2-20 characters



Video Ad Specs
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● Recommended Format: .mp4, .mov, .mpeg, .avi or .gif

● File Size: Up to 500 MB

● Aspect Ratios: Horizontal(16:9) / Square(1:1) / Vertical(9:16)

● Resolution Horizontal(960*540) / Square(640*640) / 

Vertical(540*960) / Bitrate ≥ 516kbps / Duration 5-60s / Safe 

Zone From left: 44px From right: 140px From top: 130px From 

bottom: 483-484px



Targeting - Interests and Behaviors
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INTERESTS
Apparel & Accessories
Appliances
Apps
Automobiles
Baby, Kids, Maternity
Beauty & Personal Care
Education
Financial Services
Food & Beverage
Games
News & Entertainment
Pets
Sports & Outdoors
Tech & Electronics
Travel

BEHAVIORS
Auto & Vehicles
Beauty & Style
Culture - Education - Technology
Entertainment
Family & Relationships
Lifestyle
Nature
Performance
Society
Sports & Outdoors
Talents

View All Breakouts

https://docs.google.com/spreadsheets/d/14iEmTxHKfawN02tMsvk-zjRpjWTUHV_0WwU8l5EBKSg/edit?usp=sharing


Video Ad Examples

89:16 16:9 1:1


